I. Introduction
Modern concept of shopping is internet retailing or e-Retailing. Information Technology revolution is the incredible speed at which information is transmitted and at which technology bears down on society, constantly providing new ways of communicating, of preserving and accessing knowledge, and of tracking persons and objects. These changes have brought with them tremendous opportunities to enhance older ways of doing business.
-When a main street store builds a website, they open up opportunities to expand their market beyond geographical boundaries. The chances of losing sales from the physical shop are slight, but the potential to increase sales through their website could be enormous…..(Tiernan, B.,2000.). E-Retailers have developed many innovative promotions to lure customers and there by growing the market. As one of the market trends, e-Retailing has been widely used in retail industry and growth is increasing day by day in today's scenario. According to Turban (2006) , e-Retailing is defined as retailing conducted online, over the internet. The vocabulary electronic retailing that used in internet discussions as early as 1995, the term look like an almost in evitable addition to e-mail, e-business and e-Commerce, etc. It started out way back in 1997 when Dell Computer got multimillion dollars orders on the website. E-Retailing is synonymous with business-to-consumer (B2C) transaction model of e-Commerce. eCommerce is the master field defining the e-Retailing operation. E-Commerce is a huge domain on conducting business over internet and e-Retailing is a part of it.
II. Objective Of The Study
1. To explore the factors that amount to the growth of e-Retailing in India. 2. To study the benefits and challenges associated with the e-Retailing business setup in brief. 3. To suggests positive recommendations for futuristic growth of e-Retailing in India.
III. Research Methodology
(a) Coverage of the Study: This research paper is confined to study of Prospect of e-Retailing in India. (b) Source of Data: The study is based on secondary data collected through various books, business magazines, journals, newspapers, internet web sites and research studies. (c) Data Analysis: Analysis of data and information collected from published sources were made keeping the objectives of the study in mind.
Essentials of e-Retailing
There are certain essential components for an e-Retailing business to be successful. Before setting up an electronic storefront, one must consider these components well in advance. The important essentials of e-Retailing are as: market-in-india.html). E-Retailing, which includes purchases of durable products such as electronic items, home and kitchen appliances, as well as personal items like apparels and jeweler, constitutes 8 per cent of the overall e-commerce market in India. The broadband and mobile penetration, 3G rollout, cash on delivery, internet banking has led to rise in online transactions. Indian e-Retail market is also expected to be more than INR 10,000 crores by 2015. India has seen some dramatic changes in the way internet has affected the lives of the people. 
VII. Conclusions And Suggestions
Based on the study, the following is a listing of some of the main findings and recommendations for the proposed policy agenda:  Consumer has to be served. A best 24x7x365 customer service through email, chat and toll free number facility is what the e-Retailers are providing.  The industry/company should ensure that customer has the right information -a potent transparency weapon, right mechanism & feels safe and secure while transacting online.  Objective of website should be to increase public awareness and cognizance of company's name, brand, or identity and make product information available to customers and/or distributor.  The best method to reach out to people is to create medium through blogs and discussion forums for them so that they have the freedom to rate the quality of service delivery and leave behind suggestions for improvement.  According to consumer expectations and business needs, Managers can control the degree of freshness of web site content by making design choices, such as use of dynamic pages and the more frequent updating of content.  Certifying and authentication authorities that have to come up as a sequel to the Information Technology (IT) Act need to be fully operational early.  Consumer do not think twice before buying a clothing item from a trusted and tried out brand because the fit and touch is already known.  The steps also need to be taken by sorting out the issues of security and payments. Banking laws and regulations thus need to be adjusted to the new formats and requirements so that electronic fund transfers and credit card culture evolves and sets in India.
In modern scenario, e-Retailing or online shopping has become part and parcel of the people in India . The new wave of consumerism coupled with urbanization with paradigm shifts in the demographic and psychographic dynamics have driven consumers frequently to use retail website to search for product information and make a purchase of products. And e-Retailing in India can be a success if the eRetailers change their business models and understand their consumer more because consumer are 
